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What’s the business case?
e

Businesses in Myanmar need to
recruit and retain skilled labour

Respectful workplaces appeal to
employees, increases productivity by
average 14% (IFC study).

Private sector can play an important
role in promoting peaceful and
sustainable development of Myanmar
by promoting tolerance and inclusion



What’s the problem?
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KEY FINDINGS MOST COMMON TYPES OF

BULLYING
Sexual harassment affects all workplaces: * Being gossiped about
« 15% of employees had been sexually harassed. * Being shouted or sworn
e  21% witnessed someone being sexually harassed. at by a supervisor
» Being teased
Bullying is more common than sexual harassment: * Being excluded from

: work-related social events
* 4o0% employees had been bullied.

» 6% employees had witnessed bullying.

MOST COMMON TYPES OF
 Employees are almost three times more likely to have witnessed or
. SEXUAL HARASSMENT
experienced bullying than sexual harassment. ,
* Body shaming

» Hearing someone tell a joke

Men and women both experience bullying and sexual A
containing sexual content

harassment in Myanmar workplaces, but their experience is
different: « Inappropriate hugging

* go0% were bullied. More men than women have experienced bullying.
o 15% employees had been sexually harassed. More women than men have

experienced sexual harassment. RESPECTFUL WORKPLACES
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Bullying and sexual harassment are a cost to business:

* 14% annual loss of labor productivity due to bullying and sexual harassment. (53] BIE e
. ! . : IFC =25
e Other business costs not measured in this study include turnover, recruitment and retraining costs. L o



This situation is not “normal Myanmar culture”
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H&M SIDA ILO report — ‘Weaving Gender’
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Policies and training

Said they had formal policies No policies

|

Could produce a copy

No training

Had training in place

Respectful Workplaces



Businesses can contribute to creating respectful workplace

® Increase awareness, training on human rights,
equality, diversity, inclusion, etc

" Create strong HR policies, to ensure inclusion of
diversity among employees;
whistleblowing/support for employees; employee
surveys

" Develop skills and capacity to create respectful
workplaces;
® Take public action
®  support the cause

®  collaborate with other organizations to change
social attitudes

cultures by....

wufpodingbafial aifa) (Lasbian) | mgframmyEybd afa (Gay)r
M&ﬁm (Bisexual) 1 M uﬁnm&nﬁcﬁq
(Transgender) '§ Intersex ypsan: W W
Eprogoybefsqpinggd modighiep:

st meamemE:
$EiEisr N I 0
[]

Tackling Discrimination ;ia;nst
Lesbian, Gay, Bi, Trans, & Intersex People

STANDARDS OF CONDUCT FOR BUSINESS

i

FIVE STANDARDS
OF CONDUCT
AT ALLTIMES

1. Respect human rights

WORKPLACE

2. Eliminate discrimination

3. Provide support

MARKETPLACE

4. Prevent other human
rights violations

, COMMUNITY
h |
5. Act in the public sphere



IDAHOT — 17 May 2019
International Day Against Homophobia,
Transphobia and Biphobia 2019
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Companies which flew the
flag included:

ANZ , Awba and the 8-Mile
Business Centre, Capital
Diamond Star Group, DeHeus
Myanmar, ERM Myanmar,
H&M, Heineken, Magic Event
Myanmar, Metro Wholesale,
Myanmar Bureau, Nestle,
One to Watch, Padamyar FM,
Rose Garden Hotel,
Shwetaung (Junction Clty),
Unilever, Woodside Energy.
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Information, training and support is available from.....

®  Myanmar Business Coalition on Gender Equality

®  www.mbcgea.com — seeking company members

®  Disability job coaching:

®  Myanmar Independent Living Initiative
" Shwe Mintha Foundation H;se.sli-ggmsy

Myanmar

warking Fowards a barvier jree Myanmar

® LGBT: Colors Rainbow ;
and other organisations S’AGGT)SS’BGOQS Let's

®  The Leprosy Mission

Diversity!




Briefing Paper

Combatting Discrimination
by Business and in the
Workplace in Myanmar

September 2017

Employing Persons
with Disabilities
A Handbook for Employers in Myanmar

o G W

MCRB Briefing Papers

BRIEFING PAPER

Indigenous Peoples’ Rights
and Business in Myanmar

FEBRUARY 2016
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Social media and respectful workplaces

1" Lessons Learned
HEINEKEN

Myanmar *  Social Media can be a positive way to

® Social Media Policy in Myanmar build reputation
* Encourage employees - don’t only list
FL‘!

MEInexen q: Social Media Policy Content

O £

rules
"HEINEKEN

Myanmar

®* Do’s and Don’t should be simple
®* Give training face to face and in local

language
e s gy |
et cmf e e

Pro AR ®  Share dilemmas and examples

PSS G

®* Let your peers start giving feedback to

e T Be prudent and Be truthful and Be transparent, use a
R b T o] . .
g o respectful accurate disclaimer and speak only each other
. e g - for yourself
——— A by . . . . . .
ooy v 1 ®*  Social media etiquette & digital literacy
. o
ot o vt takes time!
e ~inghs D ad
Heineken presentation to
e B .
aiabds o = Always keep your Protect Confidential Respect privacy and MCRB 7 May 2019 workshop
STEIE v composure and Information contact preferences
T do not pick fights

TRANSLATE COMMUNICATE TRAINING



Religion and the Workplace

1. Favour dialogue and goodwill towards other employees and managers

@ TOoTAL

2. Respect the beliefs of others, including those of co-religionists who may hold different points of view
and take different positions
PRACTICAL GUIDE

3. Learn about local practices in order to be familiar with customs and the laws in effect before making TO DEALING WITH
RELIGIOUS QUESTIONS

any requests to management wiin TOTAL GROUP
. . . - For employees
4. Give manager enough advance notice of requests for leave-time to allow them to make decisions and managers
5. Know and understand the regulations of the Code of Conduct, especially the criteria that may justify
()]
any restriction placed by managers on the expression of religious beliefs N

Executive Officier

6. Suggest solutions to line management that are appropriate to the situation and compatible with the el
and religions
smooth operation of the business unit -
;‘gnciplesaﬂd
practical advice
for managers
and employees

29
Appendices




Respecting Myanmar Culture in the Workplace: launching soon

Respecting Myanmar Culture
in the Workplace

Responsible investment is respectful investment
An easy-to-read illustrated booklet

To help foreigners working in Myanmar to respect Myanmar culture and avoid
problems in the workplace and with local communities based on cultural

misunderstandings
Target audience is investors

Helps companies “respect and comply with the customs, traditions and traditional
culture of the ethnic groups in the Union [Art (65(a)), Myanmar Investment Law]

Guide may also be useful for others, such as foreign employees of international

organisations and NGOs

14



Contents of Respecting Myanmar Culture in the Workplace

CONTENTS

Foreword
I Greetings and Language
Il Body Language and Physical Contact
lll Dress Code
IV Eating and Drinking
V Customs and Ceremonies
VI Social Interactions and Workplace Culture
A Annexes
A1 DICA Office Contact Details

A2 Where to find more information about laws
related to responsible investment

"
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48
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not take photos in front of/with Buddhist statu
ges in a way that is disrespectful.

‘Be aware that there may be diverse religious and ethnic
4 groups in the workplace. Allow them to respect their holy
me days. These include official Gazetted Holidays, for major
S Buddhist holidays, Christmas, Bakari EiD and Deepawali
v days when staff should be granted leave.

Myanmar people appreciate foreigners who try to wear
Myanmar clothing — ‘longyi’ (a sarong — ‘paso’ for men
and ‘htamein’ for women).

15



Thank Youl!
GOz00Clon0d

myanmar.responsible.business

www.mcrb.org.mm

Myanmar Centre for
Responsible Business

How to say THANK YOU in various European languages

ETYMOLOGY

,‘7‘ From Proto-Slavic *xvala (‘g

. possibly a clipping of multiple words

[ B Hungarian kdsz6n ('t
Old Turkic kilsd ('to wish, d

* PIE = Prota-indo-European
»* merci has become part ofthe regularleicon of muktple
other anguages (esp. Armenian, Bulgarian and Romanian)
from Basgue esker
rom Comish meur (g

*rom rish go ribh {

irom an earfier form of ftalian gi o el

*from Ol

‘widely used in Turkish and Azer 25 well

|
:‘ From Estonian aituma, which is a reduction of Proto-

takk
From Latin gratia fago] ("o thank’), from PIE *g"erH-

('tc me; to praise’); the same root as ‘grace’

From Latin mercédem ("pay, rew: ) from Latin merx
('merchandise’); the same root as 'mercy’, also see **

From Latin obligé {*bind in cbligatiort), from Latin ob-
(10 + ligd ("oind; unite); the same root as ‘obligation’
From the Romanian verb multumi (‘to thank'), from la

mulfi ani (iterally “to/for many years"), a birthday cheer takk ( b
From Proto-Germanic *bankaz ( thoug rance < passido
gratitude), from PIE “tong- or *teng- ("0 think to feel’) [y ;

via Old Norse pokk, from Proto-Germanic *pankaz =
via OId High German dankén, from Proto-Germanic “hankaz Kitin &

From Old Slavic blago (‘g
from PIE *dehy (‘10 g
From Russian spasi (‘s
Russian *sijpasi bogi (

)+ dar ('gft"), partially
the same root as ‘donate’
+ bog ('God"), from Proto-

{(us) God"

FAXmat raxmat

ory'), from Middle Persian
xaranah (gary od)

From Albanian falemi (‘we prz
partially borrowed from Serbo-Croatian hvala
Equivalents in related languages, but origin is unclear;
speculations about connection to Greek kidos (prase’)

rosperi

7
+ nderit {"the honor") 90, Fe rbith auat

spasibo

Finnic *aita ("help) + *jumala (*God")
From a reduction of Latvian palidz Dievs (‘'may God
he

", compare Estonian and Russian
Equivalents in related languages, but origin is unclear;

raxmet

zjakuju § t\l

From Ancient Greek eukhdristos ("pleasant, grateful’),
from ed I; good®) + kharizomai () sh
-6m (suffiv), from

dz
danke diakdju so
erc o
{_ dékuji

danksche }_‘r

From Georgian madloba ('tharks"), from Old Georgian
madli (‘vene

| From Armenian inorhaka
from Middle Persian $néhr

From Arabic tasakkur (thar

also see*

From Arabic rahma(t) (‘compassion; mercy”

olence; mercy’) xanjanav

mersi,
dangge

U1 + -t (suffin);
e, contentment’)

) + Turkish ederim (| o0)

oD

grazie

of Celic origin
of Celtic origin

or ‘may you have goodness:, o

tesekkiir
ederim

14 eat it o

origin
Turkic sog (het1y') + olun (1), variations.

grazzi

S
grazzi

THE DANISH
INSTITUTE FOR
HUMAN RIGHTS




